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BSB52415 – Diploma of Marketing and Communication 
 

Record of Assessment Outcome 
 

 

Unit of Competency: BSBMKG502 – Establish and adjust the marketing mix 

Student Name:  

Student ID Number:  

Assessor Name:  

Term and Year:  

The student has successfully completed the following assessment task(s): Yes No 

Assessment 1 Written Report 
  

Assessment 2 Project 
  

Overall, the student was assessed as: 
Competent   Not Yet Competent  

Did the student meet the criteria for the following elements of 
competency? 

Yes No 

1. Evaluate each component of marketing mix   
2. Determine marketing mix for specific markets   
3. Monitor and adjust marketing mix   
The student requires the following skill(s) development before re-assessment: 

 

 

 

Feedback to student on overall performance during assessment: 

 

 

 

The student has been provided with feedback and informed of the assessment result and the 
reasons for the decision. 

Assessor Name:  

Assessor Signature:  Date:  

I have been provided with feedback on the evidence I have provided. I have been informed of 
the assessment result and the reasons for the decision. 

Student Name:  

Student Signature:  Date:  
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BSB52415 – Diploma of Marketing and 
Communication 

 

BSBMKG502 – Establish and adjust the marketing mix  
 

Assessment 1 – Written Report 
 

Submission Details 

Student ID Number:  

Student Name:  

Assessor Name:  

Due date:  

Student Declaration: 

By signing this declaration, I certify that: 
• The assessment work is my own work; 

• All sources and materials have been acknowledged where required; 

• I have not copied or plagiarized in any way materials of another person or work of 
a fellow student. 

Student Signature:  

Assessment Result Details 

Result: Satisfactory  Not Satisfactory 
 

Feedback to Student: 

 

 

Student Declaration: I have been provided with feedback on my assessment performance / result 
from Magill College Sydney assessor. 

Student Signature:  

Assessor Signature:  

Date:  
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Submission details 

This assessment task is due on the date specified by your assessor. Any variations to this arrangement 

must be approved in writing by your assessor. 

Submit this document with any required evidence attached. See specifications below for details. 

Performance objective 

You will demonstrate the ability, knowledge and skills to evaluate each component of the marketing mix 
and determine a suitable marketing mix for a specific product/surface and its target market. 

Assessment description 

You will write a report on a simulated or real organisation. The report should address the key 

characteristics of a product or service and estimate its significance to the market, the promotion methods 

and each component of the marketing mix. Assess the marketing mix that the organisation has selected 

for its specific market and evaluate each component’s contribution to the organisation’s marketing 

objectives and strategies. 

Procedure 

Scenario 

You are a marketing manager or external marketing consultant who has been asked 

by senior decision makers in an organisation to write an evaluation of the marketing 

mix for a product or service. 

Research and prepare the report. 

 

1. Identify and agree with your assessor on a real or simulated business for evaluating and 

determining the marketing mix for a product or service. 

a. You will need to meet with your assessor to ensure your chosen business is suitable and that 

you have access to enough information to complete this task, for example, access to: 

i. applicable market research 

ii. a marketing plan, or at least, branding and strategy, target market or segment 

information, marketing mix information 

iii. demand and revenue projections 

iv. a marketing budget 

v. operational planning 

vi. relevant policies. 

2. Identify the key characteristics of the business’s products and services and their significance to the 

market. 
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3. Consider the impact of at least two changes to pricing on resulting consumer demand. Prepare to 

briefly explain in your report your methods and calculations. Prepare to explain the impact on, for 

example, profitability or other business goals. 

Note: You will need to agree with your assessor on demand and revenue assumptions in order to 

calculate the effect of pricing on demand in several ‘what if’ scenarios. 

4. Analyse the importance of the following elements to marketing outcomes: 

a. the promotional methods 

b. the channels of distribution 

c. the level of customer service provided. 

5. Identify the business’s potential customer base and keys to success in reaching them. 

6. Identify the components of the marketing mix, including information on how each element of the 

marketing mix has been used, their significance to each other and their relevance to the customer 

base. 

7. Identify external environmental factors and assess their potential impact on the marketing mix. 

8. Identify consumer priorities, needs and preferences and the way they impact the marketing mix. 

9. Evaluate products or services against marketing objectives, target market characteristics and 

desired positioning. Prepare to explain and justify your evaluation.  

10. Assess the marketing mix in relation to the organisational, strategic and operational marketing 

objectives and complete the following: 

a. Select the most appropriate mix and prepare to explain your assessment.  

b. Consider the integrated effect of each component of the marketing mix on each other.  

c. Identify specific objectives, for example, financial objectives, customer satisfaction objectives 

or operational efficiency objectives. 

11. Identify at least two pieces of legislation, codes of practice, or organisational policy relevant to 

implementing your recommended marketing mix. 

12. Document your evaluation of the marketing mix in a written report. Ensure your report: 

a. identifies, defines and examines the product or service’s key characteristics 

b. examines promotion methods and marketing mix components 

c. evaluates the marketing mix 

d. defines the business’s marketing objectives and strategies. 

Note: Ensure also that your report is written in a formal style appropriate to a managerial audience. 

13. Submit your report in the agreed format and within the agreed timeframe to your assessor. 

Specifications 

You must submit: 

● a three-to five-page written report evaluating the marketing mix. 

You assessor will be looking for a report that demonstrates: 
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● reading skills to research and evaluate marketing mix information from a range of sources, 

including, for example, marketing plans, market research reports and online sources 

● writing skills to write reports in a formal style, using language appropriate for a managerial 

audience 

● numeracy skills to evaluate and explain pricing scenarios and calculations 

● workplace navigation skills to consider own role (as marketing consultant or manager, in this case, 

writing a report to further the aims of the business) and legal and policy implications of marketing 

mix recommendations 

● marketing skills to evaluate marketing options and assess impact on strategic aims 

● knowledge of: 

○ principles and concepts of marketing such as consumer or buyer behaviour and elements of 

marketing mix 

○ key provisions of relevant legislation, codes of practice and national standards that may 

affect aspects business operations. 

○ organisational policies, procedures, products and services. 
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BSB52415 – Diploma of Marketing and 
Communication 

 

BSBMKG502 – Establish and adjust the marketing mix  
 

Assessment 2 – Project 
 

Submission Details 

Student ID Number:  

Student Name:  

Assessor Name:  

Due date:  

Student Declaration: 

By signing this declaration, I certify that: 
• The assessment work is my own work; 

• All sources and materials have been acknowledged where required; 

• I have not copied or plagiarized in any way materials of another person or work of 
a fellow student. 

Student Signature:  

Assessment Result Details 

Result: Satisfactory  Not Satisfactory 
 

Feedback to Student: 

 

 

Student Declaration: I have been provided with feedback on my assessment performance / result 
from Magill College Sydney assessor. 

Student Signature:  

Assessor Signature:  

Date:  
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Submission details 

The assessment task is due on the date specified by your assessor. Any variations to this arrangement 

must be approved in writing by your assessor. 

Submit this document with any required evidence attached. See specifications below for details. 

Performance objective 

You will demonstrate the ability, knowledge and skills to evaluate each component of the marketing mix 
and determine a suitable marketing mix for specific markets, as well as monitor and adjust the marketing 
mix. 

Assessment description 

In a follow-up to Assessment 1, you will monitor the performance of recommended elements of the 

marketing mix against business objectives. Given performance results against objectives, you will 

prepare a written report that: outlines and explains your rationale for a suitable adjustment to the 

marketing mix in response; outlines changes to planning and budget required to implement adjustments; 

and outlines a brief monitoring strategy for the new changes. 

Procedure 

 

Scenario 

You are a marketing manager or external marketing consultant who was asked by 

senior decision makers in an organisation to write an evaluation of the marketing mix 

for a product or service. You made several recommendations on the marketing mix to 

be implemented and monitored. 

Six months have passed. Initial recommended changes to the marketing mix have 

been tested and you now have enough data to review the effectiveness of the 

marketing mix against business objectives. 

You will need to prepare a report to evaluate performance and recommend 

adjustments to the marketing mix in response to market testing and changes to 

planning and budget to allow for such adjustments to be implemented. 

You will need to ensure changes are monitored effectively over the next two financial 

quarters. 

1. Meet with your assessor to discuss performance of the marketing mix against objectives. Such 

objectives may be, for example, operational, customer-satisfaction related, or financial. 

2. Evaluate performance against objectives. 

3. Identify areas of poor performance to be adjusted and monitored. Evaluate the implications of 

altering one or more components of the marketing mix in relation to market factors and consumer 

response.  

http://www.magill.edu.au/
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4. Consider possible adjustments to components of the marketing mix in response to performance, 

ensuring that the final mix meets: 

a. budget requirements  

b. organisational strategic objectives 

c. operational marketing objectives 

d. desired market positioning 

e. internal and external requirements of the organisation. 

5. Prepare a written report to: 

a. outline performance of the marketing mix against objectives 

b. outline proposed changes, using the results of monitoring performance to argue for changes 

c. outline and explain impact of changes on planning and marketing or organisational budgets 

d. explain relevance of organisational policies and relevant legislation, regulations and codes of 

practice 

e. outline a monitoring strategy to ensure changes to marketing mix meet objectives, including 

clear objectives, performance benchmarks, responsibilities, and regular monitoring activities 

within a set timeframe. 

Note: Ensure your report is written in a style and uses language appropriate to a senior managerial 

audience. 

6. Submit your report, including planning, budget changes and monitoring strategy, to your assessor 

in the agreed format and within the agreed timeframe. 

Specifications 

You must submit:  

● A written report: 

○ Evaluating the performance of the marketing mix against objectives 

○ Including: 

– Recommended adjustments 

– Planning considerations or changes to operations 

– Changes to budget 

– Monitoring changes. 

You assessor will be looking for a report that demonstrates: 

● Reading skills to analyse, for example, marketing plans, operational plans, organisational policy, or 

online information on legislation 

● Writing skills to write reports in a formal style, using language appropriate for a managerial 

audience 

● Numeracy skills to make changes to budgets 
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● Workplace navigation skills to consider your own role (as marketing consultant or manager, in this 

case, writing review of performance) and legal and policy implications of marketing mix 

recommendations 

● Marketing skills to evaluate marketing options and assess impact on strategic aims 

● Planning skills to: 

○ Assess impact of changes to the marketing mix to operations 

○ Plan monitoring activities 

● Knowledge of: 

○ Principles and concepts of marketing such as consumer or buyer behaviour and elements of 

marketing mix 

○ Key provisions of relevant legislation, codes of practice and national standards that may 

affect aspects business operations. 

○ Organisational policies, procedures, products and services 
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